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Stage 3 Term 3 Week 8 

Spelling Rule: When a word ends in -ic, add -al before adding -ly 

Choose a word that follows the rule of the week and complete the following based on this 

word. 

Word of the Week: 

Part of speech: 

Synonym: Antonym: 

Add or Minus a Morphograph (if your word allows it): 

Dictionary meaning: 

Sentence: 

Picture: 

Tuesday Week  8



Name Date

METAPHORS
A metaphor  i s  the  compar ison of  two thing
that  are  usual ly  very  d ifferent ,  but  a l ike  in
least  one way.  Writers  use  metaphors  to  de
something and let  the  reader  d iscover  the  w
the th ings  are  a l ike.

We gazed at  the  grapef ru i t  moon.

The author  i s  compar ing two unl ike  th ings:
and a  grapefruit .  The compar ison helps  the
what  the  moon looks  l ike  because the  reade
a grapefruit  looks  l ike.  The moon must  be  r
and somewhat  ye l low.  

INSTRUCTIONS:  
F i l l  in  the  b lanks,  ident i fy ing what  i s  being compared and h

1. My s i s ter  i s  a  couch potato .   a. b.  

How are  they a l ike?

2. Your  bedroom i s  a  p igpen.   a. b.  

How are  they a l ike?

3. My mom is  an  ange l .   a. b.  

How are  they a l ike?

MAKE A METAPHOR:  
F i l l  in  the  b lank with  a  word or  phrase  to  create  a  metapho
things  must  be  different  in  most  ways,  but  a l ike  in  at  least  

a. The sun was  a in  the  sky .  

b. The soccer  ba l l  was  a z ipp ing into  t

c. My dog i s  a when we go on a  

d. The baby ’ s  c r ies  were  a .
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Advertising Incentives 

Brands will use incentives to help persuade the consumer to 

purchase their product and to become loyal to their brand. Some 

incentives may be for a limited time only or maybe a permanent 

bonus with the brand.  



Examples of real-life brand incentives:  

Coles – for every $30 you spend you receive a mini collectable. 

McDonalds – By purchasing food from McDonalds you have the 

chance to win a prize  

Task: 

Think about different shops and brands that you know and identify what their 

additional advertising incentives are. Some may be for a limited time only or 

may be ongoing.  

Brand 1 Incentive 

Brand 2 Incentive 

Brand 3 Incentive 

















Name: ______________________________________________________ Period: _________ Date: ______________ 

Similes and Metaphors 
Can you tell the difference between a simile and a metaphor?  An easy way to remember 

how to tell the difference is to think of the word “similar” when you think of similes.  

Similes use the word like or as to describe things because they are saying that the subject is 

like or as something.  In other words, the subject is similar to something else.  Metaphors 

say the subject is something else. 

 

For example:  Jill is like a diamond in the rough.  (Simile) 

    Jill is a jewel.  (Metaphor) 

 

In the sentences below, write the word “simile” or “metaphor” after the sentence.  Circle the 

word that lets you know if it is a simile or a metaphor. 

 

That dot is as big as a horse! 

 

Jenny is as quiet as a mouse. 

 

That man is over the hill. 

 

Steve turned as white as a ghost when his father caught him! 

 

That car is a boat! 

 

Her singing sounds like a cat dying. 

 

His shoes are skis! 

 

It’s as hot as an oven in here. 

 

My room is a hazardous zone! 

 

She is as sharp as a tack. 

 

See if you can create a simile and a metaphor of your own: 

 

 

 

 

 

 

 

 



Similes Worksheet 
 

A simile is a figure of speech in which two unlike things are compared using the words like 

or as.  Complete each of the similes below. 

 

The little girl is as light as a _____________________________________________________________. 

 

Jenny was so pretty, she was like a ______________________________________________________. 

 

The house was so small it looked like a __________________________________________________. 

 

If my rabbit keeps eating so much he is going to be as big as a ____________________________. 

 

When my mom saw how messy my room was, she turned as white as a ____________________. 

 

That pool is as small as a ________________________________________________________________. 

 

That teacher is as nice as an _____________________________________________________________. 

 

The barn is as red as an _________________________________________________________________. 

 

She’s as smart as a ______________________________________________________________________. 

 

This room is as cold as a ________________________________________________________________. 

 

 

Think of some common phrases you hear.  Can you list three similes of your own?  Have 

fun with them and make some up! 

 

1. 

 

 

 

 

2. 

 

 

 

 

3. 

 

 



Metaphors Worksheet 

A metaphor is a figure of speech in which two unlike things are compared without the use 

of like or as.  A metaphor takes the form of a direct statement (or direct comparison). 

 For example:  Dad is a bear today.  Metaphors are often defined by their use of the word is, 

as compared to similes which use the words like or as.  Metaphors must share common 

ground.  In the example, “Dad is a bear today,” the common ground is grouchiness.  Review 

the metaphors below.  After each metaphor, write the common ground that the two objects 

share. 

Jerry has a green thumb to make his plants grow well. ____________________________________ 

Mom is a bear in the mornings. ___________________________________________________________ 

He is such an angel! ______________________________________________________________________ 

Mrs. Java is a dragon with her coffee breath! ______________________________________________ 

Can you come up with metaphors of your own and explain the meaning of them?  Write 

your metaphors in the spaces below: 

1. 

2. 

3.













Week 8 School Magazine Activity

Text: Story – The Glimmering Hand – by Geoffrey McSkimming

(August page 5-9)

Write answers in an exercise book – you should have one A4 workbook for your working from

home tasks.

Pages 6-8: Part 2. Discuss/research before you start: sprite – an elf or fairy;

collywobbles – stomach pain or intense nervousness or anxiety (Dark places give Tony

the collywobbles); Mercury – the Roman God of travel and speed – he had winged feet

and a winged helmet – the Greek version was Hermes.

Six paragraphs – p1. Unlike Mr. Erasmus……… p2. She was hurrying across the fields……

p3. As she sped along…….. p4. There was one story……… p5. “Oh, that Mr. Erasmus,” she
mumbled…….. p6. Across the moonlit fields…….. (Continued on page 8)

1.Find the words in the text that mean (synonyms):

rushing (v p2.) _______________,

shine (v p2.) ______________,

threaten/tease (v p5.) ______________,

ghostly (adj p6/p7.), ________________,

groups / stands / groves (n collective p6/7.) ____________________.

2. Why didn’t Sylphie fly to Mr. Erasmus’s place? Sylphie didn’t fly to Mr. Erasmus’s place
because………….

3. Why does Sylphie hope Mr. Erasmus has some delicious cakes (p5.)? Sylphie hopes Mr.
Erasmus has some delicious cakes to take……………

4. What adjective describing feet in paragraph 2 means swift?

______________________ feet

5. In paragraph 4 the author says, It was about a ghostly hand that glimmered and
clicked its fingers in wicked rhythms……… What word is the best meaning of wicked?

Highlight.

a) fast b) slow c) musical d) threatening

6. What word in paragraph 3 means feeling giddy or out of control? ______________

7. What two things gave Sylphie the collywobbles? The two things that gave Sylphie
the collywobbles were ………………

8. Write a sentence of your own about what gives you the collywobbles.
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Advertising Techniques 

Effective advertisements use different strategies called a ‘hook’ that persuades the audience to 

purchase a product. Effective advertisements will use a range of strategies to make the reader feel 

something positive and make them want what they are advertising. Some of these are listed below, 

think about how you may use them in your own advertisement.  

Task: Highlight the key ideas in the below advertising techniques  

Positive Words/Promises 

Effective adverts convince you that you must buy the product being advertised to improve your life 

and ignores and negative ideas. They use phases such as happier, healthier, more successful, 

less stressed, smoother.  

 

Bossy Verbs  

For example, ENROL in the world class skiing lessons. ENJOY the fun! LEARN a new skill.  

 

Rhetorical Questions 

A rhetorical question is a question that does not require an answer but is used for effect. They are 

used to get the audience to start thinking about a product that they hadn’t thought about buying, 

until the idea was skilfully put into their minds.  

For example: ARE you in need of a holiday? DO you enjoy the outdoors?  

 

Catch Phrases  

A phrase or expression vocally repeated to the extent that saying or hearing the phrase you 

automatically think about their product.  

 

Product Information 

Successful adverts contain all the necessary information about the product and inform you where 

to find and buy the product.  

 

Celebrity Endorsements  

Using a celebrity to say that they have used the advertiser’s product often results in people who 

admire the celebrity buying the product.  

 

Make Offers  

Adverts may offer special deals to help hook the order and to persuade them to think they are 

getting a bargain. These may include discounts, vouchers, competitions, free products, “buy one 

get one free” etc.  

 

 

 



Task: Look at the below adverts and label as many different advertising techniques used to help 

sell the products.  
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    Vertical Marble Maze

           
   

   
   

    Vertical Marble Maze STEM Challenge        

The Activity:
Design and make a maze 
for your marble to get from 
the top to the bottom. 

You Will Need: 
•	 A large piece of cardboard

•	 Sticky tape

•	 Straws

•	 Cup

•	 Marble

Instructions:
1.	 Get into small groups.

2.	 Design your marble maze.

3.	 Make your maze by cutting 
and sticking straws in a 
pattern so your marble can 
reach the cup. 

4.	 Test your design by dropping 
the marble in the top. 

5.	 Adjust your maze if 
you need to. 

visit twinkl.com.auPage 1 of 2
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 Vertical Marble Maze Vertical Marble Maze STEM Challenge  

Aim:

Vertical Maze Design: Change Made:

Reflection:

What worked?

What was changed?

What did not work?
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